POSITION PROFILE
PRIMARY INFORMATION
This section is used for Career Mgt., Compensation and Recruiting.
Business Job Title

Sales Consultant

Company

Molton Brown

BU/Function

Molton Brown Retail Stores UK

Last updated by

Poppy Kirby

Date

Approved by

Michele Ransley

Date

January-2020

INTERNAL USE ONLY
This section is used for Compensation.
Job Code
Global View Job Title

RTL - Sales Consultant

Job Grade

R06

INSTRUCTIONS
Complete the following fields using simple language; avoid using acronyms and abbreviations.

PURPOSE OF THE POSITION
In 750 characters or less, summarize the primary purpose of this position and the reason for its existence.
This section is used for Career Mgt., Compensation and Recruiting.
A Sales Consultant for Molton Brown will be the face of our brand, demonstrating passion and detailed knowledge of our
fragrances to customers.
Being able to deliver a sensorial customer experience through giving our customers a range of our service signatures, such as
fragrance consultations and hand and arm massages.
From harnessing excellent customer service, selling skills, product knowledge and teamwork you will be individually contributing
to personal sales and KPI targets supporting the stores sales and profit; and acting as a brand ambassador, supporting the brand
values.
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POSITION PROFILE
EDUCATION, PROFESSIONAL EXPERIENCE AND OTHER REQUIREMENTS
Summarize critical proficiencies of this role.
This section is used for Career Mgt., Compensation and Recruiting.
EDUCATION/CERTIFICATION
Experience preferably within the retail and beauty environment is desirable

PROFESSIONAL EXPERIENCE (WHAT AND HOW LONG)

OTHER REQUIREMENTS
High level of personal grooming standards
Flexibility in working arrangements to suit business requirements
Ability to travel within a reasonable distance if required to support other locations

GEOGRAPHIC KNOWLEDGE
Check the box that best describes the extent to which the position requires an understanding of the geographies
culture, values and morals in one of the following categories.
This section is used for Compensation and Recruiting.
Domestic + Neighboring Countries

Regional (one continental region)

Multiple Regional (two continental regions)

Global (all regions of the world)

Domestic
*Each of North America, Latin America, Europe, Asia or Africa is considered a region. EMEA is considered a multiple region.
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POSITION PROFILE
KEY RESPONSIBILITIES
List 4‐7 of the most important responsibilities of this position using simple language, no acronyms and/or proper
names. List them in order of importance and include the percentage of time spent on each (all should total
100%). Boxes are limited to 500 characters. This section is used for Career Mgt., Compensation and Recruiting.
1. Delivery of Sales & KPI targets through delivery of Customer Service Excellence
Deliver excellent selling and service skills by consistently following FLOW
All customers to be given a fragrance consultation and offered to experience the product on the skin and at the basin
KPI targets to be consistently delivered (Fragrance sales, ATV, UPT, individual productivity and data capture)
Be customer centric in delivering business expectations on experience measures

2. Product knowledge
Through successful completion of the DLA, learn and demonstrate an in depth and fluent knowledge of the
fragrance collections, features and benefits of our products, advising customers on the most suited to their needs
Attend product training and any subsequent refresher training offered by Molton Brown
Contribute to a group learning environment

% of time
45%

% of time
35%

3. Store Environment

% of time

4. Policy Adherence

% of time

Actively contribute to the consistent delivery of housekeeping and high presentation standards throughout the store, being blissfully
busy
10%
Maintain excellent retail and VM standards in all areas i.e. sales floor, stock maintenance and handling and the stock room
Be vigilant at all times to ensure stock loss is minimised
All store standards and personal grooming standards are to be aligned to our luxury brand credentials

To ensure adherence to all Kao and Molton Brown operational and HCD policies and procedures
Contribute to the health and safety of others and yourself by following safe working practices
To act in a responsible and positive manner at all times, ensuring that Kao Business Conduct Guidelines are
followed

5. Additional duties

To support with store events outside of normal trading hours, whether in store or off-site
To support in other Molton Brown locations when the business needs dictate

6.

5%

% of time
5%

% of time
Please choose

7.

% of time
Please choose
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POSITION PROFILE
MANAGERIAL RESPONSIBILITIES
Briefly describe managerial responsibilities including but not limited to hiring, termination, performance
management, etc.. Include all direct/ indirect reports, if applicable.
This section is used for Career Mgt., Compensation and Recruiting.
N/A

FUNCTIONAL COMPETENCIES
List 5‐7 critical skills, knowledge and behaviors essential for success in this role.
This section is used for Career Management and Recruiting.
1. Effective communicator; builds relationships with customers and colleagues; is able to give and receive feedback; convey your
opinions and ideas to others and understand different points of view

2. Engage and take positive ownership of change; professional and example led; supportive and confidential; high level of
integrity; be sincere with people around you and when completing tasks

3. Results driven: responsive; is aware of own KPI output and individual contribution to store performance, has an awareness of
overall store performance; and has stretch goals.

4. Customer Centric: Delivers “FLOW” values; has a complete 360 degree awareness of the customer journey and perception of
store environment; actively offers store service signatures; seeks opportunities to increase the lifetime value of a customer

5. Have an awareness of niche fragrance and beauty market, knowing who your competitors are and their activity

6. Has pursuit of the essentials, understanding facts and willing to learn. Seeks out opportunities to increase knowledge

7.
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POSITION PROFILE
SPECIFICATIONS WITHIN AEMEA
List all position‐related specifications that have not been mentioned before and are legally required within
position descriptions.
AMERICANS WITH DISABILITIES SPECIFICATIONS
THIS IS A REQUIRED NOTICE ON ALL US POSITION DESCRIPTIONS. IF CONTENTS IN THIS SECTION DO NOT REFLECT THE SPECIFICATION OF
THE POSITION, PLEASE MAKE THE NECESSARY CHANGES.
Physical Demands
• The physical demands described here are representative of those that must be met by an employee to successfully
perform the essential functions of this job. Reasonable accommodations may be made to enable individuals with
disabilities to perform the essential functions.
• While performing the duties of this job, the employee is occasionally required to stand; walk; sit for up to 7 hours
per day; use hands to finger, handle, or feel objects, tools or controls; reach with hands and arms; climb stairs;
balance; stoop, kneel, crouch or crawl; talk and hear in order to interact with callers and in-person visitors. The
employee must occasionally lift and/or move up to 20 pounds. Specific vision abilities required by the job include
close vision, distance vision, color vision, peripheral vision, depth perception, and the ability to adjust focus.
Work Environment
• Work environment characteristics described here are representative of those that must be met by an employee to
successfully perform the essential functions of this job. Reasonable accommodations may be made to enable
individuals with disabilities to perform the essential functions.
• While performing the duties of this job, the employee is not exposed to weather conditions.

OTHER SPECIFICATIONS
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POSITION PROFILE
SUPPORTING INFORMATION
List additional, position related information.

KAO LEADERSHIP VALUES – LEVEL ASSIGNMENT
Choose the relevant Level of the ABM according to the Job Grade.

Level 1
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POSITION PROFILE
KAO LEADERSHIP VALUES, LEVEL 1

FYI COMPETENCIES

An overview of the core actions and behaviors, which capture how we accomplish our goals as an organization.

Clear Vision: Never be satisfied with the current situation, work on
your tasks in a professional manner, and improve the quality and
efficiency of your work. Understand your role, and set challenging high
targets.

Action Oriented (1)

Shared Values: Clearly communicate your ideas and opinions with
others. Communicate with others by understanding and respecting
them in order to deepen understanding of each other.

Personal Disclosure (44)
Written Communications (67)

Strong Leadership Based on Trust: Be flexible and respond to changes
in situations and environments. Be responsible for your assigned tasks
and be committed to completing them.

Dealing with Ambiguity (2)
Time Management (62)

Holistic Thinking: Prioritize multiple issues clearly when carrying out
operations. Understand the big picture, not just the areas you are
involved in.

Priority Setting (50)

Building Trust: Be sincere and diligent in taking action by accurately
understanding opinions and requests from your counterparts.
Incorporate opinions from related parties and openly state your own
opinions.

Approachability (3)

Pursuit of the Essentials: Clearly understand operational issues through
information collection and analysis. Recognize who your clients are and
accurately understand their opinions.

Customer Focus (15)

Excellent Management of People: Pay attention to diverse concepts
and technologies, and acquire necessary knowledge and specialties or
skills. Utilize your potential to the maximum degree in contributing to
teams.

Perseverance (43)
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POSITION PROFILE
KAO LEADERSHIP VALUES, LEVEL 2

FYI COMPETENCIES

An overview of the core actions and behaviors, which capture how we accomplish our goals as an organization.

Clear Vision: Aim for high goals, while being aware of the results
achieved by people around you. Apply your knowledge and experience
in innovation in the processes and quality of your own work.

Action Oriented (1)
Drive for results (53)

Shared Values: Openly exchange opinions and share information with
people around you. Make proposals based on clear rationales from your
specialty, knowledge and facts.

Peer Relationship (42)

Strong Leadership Based on Trust: Think broadly and take
responsibility for completing your operations, working together with
people around you. Build supportive relationships through mutual
understanding and respect.

Personal Disclosure (44)
Understanding others (64)

Holistic Thinking: Achieve mutual understanding in relation to work in
your department, and don’t just focus on operations you are involved
in. Make proposals for difficult and complicated issues by accurately
understanding important points in making decisions.

Problem Solving (51)

Building Trust: Based on your own specialty, go over and above what is
expected of you in dealing with your counterparts. Be sincere in
responding to others at all times by understanding that some people
have different opinions.

Approachability (3)

Pursuit of the Essentials: Based on various concepts from clients and
sites, understand the background to the requirements and reasons for
them. Explore new sources of information and use multiple sources of
information in carrying out further advanced analyses in resolving.

Customer Focus (15)

Excellent Management of People: Accept differences in diverse
opinions and work together to achieve goals. Broaden the extent of
your knowledge and your specialized field, and be proactive in
providing support to teams.

Self‐Development (54)
Perseverance (43)
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KAO LEADERSHIP VALUES, LEVEL 3

FYI COMPETENCIES

An overview of the core actions and behaviors, which capture how we accomplish our goals as an organization.

Clear Vision: Set targets and policies that improve results, and clearly
explain them to people around you. Never be satisfied with the current
situation, and incorporate new concepts by thinking creatively.

Action Oriented (1)
Drive for results (53)

Shared Values: Achieve agreement between parties with different
opinions in order to bring their capabilities together into a single team.
Be proactive in openly exchanging opinions and deepen understanding
with related parties.

Building Effective Teams (60)
Integrity and Trust (29)

Strong Leadership Based on Trust: Take the lead in carrying out your
operations with strong conviction, and with the aim of achieving higher
results. Anticipate possible changes and take necessary steps
beforehand.

Motivating Others (36)
Interpersonal Savvy(31)

Holistic Thinking: Deeply understand work of different, related
departments when making proposals. Accurately understand conflicts
of interests of cross‐departmental issues, and offer assistance to
resolve.

Business Acumen (5)
Dealing with paradox ( 40)

Building Trust: Be sincere at all times and build collaborative
relationships with related parties so that both sides benefit. Do not be
ambiguous even when there are conflicts of opinion, and be consistent.

Interpersonal Savvy ( 31)

Pursuit of the Essentials: Investigate the essential elements of issues
through complex and advanced surveys and analysis in your own area.
Do not focus only on superficial/ short‐term events, and understand
essential issues and establish measures.

Priority Setting (50)

Excellent Management of People: Pay attention to diverse concepts and
technologies, and acquire necessary knowledge and specialties or skills.
Utilize your potential to the maximum degree in contributing to teams.

Perseverance (43)
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KAO LEADERSHIP VALUES, LEVEL 4

FYI COMPETENCIES

An overview of the core actions and behaviors, which capture how we accomplish our goals as an organization.

Clear Vision: Set a course of action and policies that will lead to new
developments, and clearly express them in a way that is easy to
understand. Encourage people to take on new challenges, and create
an environment in which innovative methods and approaches can be
adopted.

Managing Vision and Purpose
(65)

Shared Values: Based on Kao’s values, communicate your ideas and
philosophies to the organization and share them throughout the
organization. Create an environment in which both sides benefit by
sharing ideas and awareness of risks.

Personal Disclosure (44)
Written Communications (67)

Strong Leadership Based on Trust: Make timely decisions in resolving
issues within your department to take the lead in the organization. Be
proactive in working on issues, and lead to a resolution of them, even if
the situation is not favorable to you.

Dealing with Ambiguity (2)
Time Management (62)
Timely Decision Making (16)

Holistic Thinking: Make decisions from a broad perspective of multiple
departments. Understand the real situation in the related department
to make balanced decisions.

Priority Setting (50)
Organizational Agility ( 38)
Intellectual Horsepower (30)

Building Trust: Develop wide networks in the industry and build
relationships that help you prosper together with your business
partners. Be consistent in explaining situations even if you are in crisis,
and make ethical decisions.

Approachability (3)
Ethics and Values (22)
Integrity and Trust (29)

Pursuit of the Essentials: Look at issues from multiple perspectives and
assist in their resolution. Accurately understand the course of action to
aim for and make efforts to arrive at solutions.

Customer Focus (15)
Drive for results (53)

Excellent Management of People: Effectively utilize various opinions
and concepts, and improve the execution of operations. Build
cooperative group/ team and continue to improve organizational
capabilities.
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POSITION PROFILE
KAO LEADERSHIP VALUES, LEVEL 5

FYI COMPETENCIES

An overview of the core actions and behaviors, which capture how we accomplish our goals as an organization.

Clear Vision: Create an innovative vision for the future from a mid‐to‐
long term point of view, and disseminate it throughout the entire
department. Incorporate new concepts and information from various
sources, and make progress through innovative efforts.

Managing Vision and Purpose
(65)
Innovation Management (28)

Shared Values: Insist on your course of action and ideas, and cultivate a
sense of unity. Implement Kao values and strive to be viewed as a role
model.

Ethics and Values (22)
Written Communications (67)

Strong Leadership Based on Trust: Articulate goals for new
development and growth, and lead related parties. Make decisions that
involve taking risks, even in uncertain situations, and take the lead in
implementing them for the entire organization.

Dealing with Ambiguity (2)
Timely Decision Making (16)

Holistic Thinking: Make decisions that are beneficial to for the entire
Kao Group. Look for changes in society and consumers when making
decisions.

Decision Quality ( 17)
Organizational Agility ( 38)

Building Trust: State your opinions and be responsible for them, while
respecting others, and obtain support and trust from them. Be sincere
in handling difficult projects, and be responsible for what you say.

Approachability (3)
Ethics and Values (22)
Integrity and Trust (29)

Pursuit of the Essentials: Identify the course of action for the group
and specify issues to be worked on. Set up strategies for achieving
targets by identifying the essential elements of issues.

Customer Focus (15)
Drive for results (53)

Excellent Management of People: Increase creativity and innovation
through optimal people allocation, and by motivating the entire
organization. Identify the next generation of leaders who will be key to
the company’s future, and train them by giving them authority.

Perseverance (43)
Build effective teams (60)
Sizing up People (56)
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